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STRUCTUREd FuNdING PROGRAMS

Structured Funding Programs

Equity Marketing™ Assessments

For Executives, Board Members, & Private Investors of Emerging Growth Companies

Wisdom. Simply the shortest path to funding.

A Fast-track Tool-Enabled Funding Program
Intfroducing the venture assessment process & disciplines.

Venture Assessments Will Help You:

* Analyze and benchmark your company’s current funding probability
 Spot the gaps in your path to funding

» Design your roadmap to funding

Order Today
http://www.venlogic.com

Faculty Partners:

Morgan Stanley GRAYCARY.
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V E N L O G I

Structured Funding Programs
Based on the Equity Marketing™ Framework

| Venture Assessment Report I
Investors expectations have risen to an all-time high.

You can’t afford not to know how to measure where you stand.
It can save you and your shareholders millions!

C

Curious how your deal measures up?

CUSTOMER LEADERSHIP

CUSTOMER LEADERSHIP
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Investor Priority vs Company Performance

CUSTOMER LEADERSHIP

40%

What does being this far away
mean for YOUR company’s
ability to raise capital?

30%

Discover Your Step in the Process
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